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ALL ABOUT THE TOURISM BUSINESS
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ALL ABOUT THE TOURISM BUSINESS
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ik y== {il} cChapter 1 : The World of Domestic Travel:
Learning from Rapidly Changing Travel Styles
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# C\J 4t  chapter 2 : The World of Inbound Tourism:
Learning from the Global Tourism Market

IR S BRIEI RO
N ANTDNLSFIBS

FIR QEIL<IHNO MO #6101 < T BN N oo
Qo= MEE v N D NLERIKSHER
NOMOHMKENT N LD NL NN Q Fr e oo
RUBTRY K —BEHERNNRY—  FEECRIEVERN G drhEi—
BB O U— X — O~ M L RIQEZ IO 40—
IO VOBENLBREK— SN D N LR EE o N = o

654321

070 067 064 060 053 048



R 3 filf  chapter 3 : The World of Domestic Tourism Resources:

Learning from Foreign Capital
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iR 4 filf  chapter 4 : The World of Tourism Monetization:

Learning from Human Resource Trends
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R 5 filf chapter 5 : The World of Accommodations:
Learning from Vacation Rentals vs. Hotels and Ryokans

MLk - EER-OM2
R S R

RE&L.?ﬁrﬂLLﬁﬁawwﬁh.ﬁE$%ﬁ~b? ................................................................
IR Q2RI R OWO A NRIRIL QHEAK oo
S OEIEN D — % — 8 1R 2 QHIZT ~ oo
SYn0eh O BRI N — 3 — BT QI oo
AR A M MR RO SHIIIHRES e
RO N O RBAYEH] QIIRELS v rrrmmmss oo

I

654321

156 151 145 141 134 130



iR 6 il chapter 6 : The World of Experiential Value: Learning from Activities
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R 7 il chapter 7 : The World of Travel Agencies: Learning from OTA
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iR 8 il chapter 8 : The World of Digital Tourism: Learning from Al
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R 9 il chapter 9 : The Future of Tourism: Learning from DMO
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